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Bird Feeding is Big Business Whitehall Bird Feeders

With over 52 million participants, the popularity of bird The elegant designs of Whitehall Feeders have high

feeding as a hobby is second only to gardening. Nearly 80% perceived value, and price points for Whitehall feeders are
of all bird feeding enthusiasts are 35 years or older and over very affordable. The broad range of styles include 6" and 12"
50% are college educated. It is expected that bird feeding tube style feeders, Silhouette feeders, garden bird feeders,
will rapidly grow as more baby boomers turn 50 and look to and Artisan Suet feeders. Whitehall Bird Feeders meet the
less strenuous leisure activities. This opens up opportunities needs of today’s consumers for decorative, fully functional,

for upscale, decorative bird feeders. metal feeders at value prices.
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(T - “The sales department at Whltehall is a team.-My job is to work closely with our o '
“-.\_ = customers, to build relationships, and help them become profitable. My customers ; _-‘r' “f F
\ 3 know that they hgve"g person they can count on to bring them quality products, good 7

| —— pricing programs, and creative ideas about how to merchandise their products.” - . &
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~ Rick VanBergen, Inside Sales = = =








